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Space

For a balanced visual presence, the golden ratio was adopted as the blaidl lia opolic clul Guwiia oobalS Guaill dewill @aaiel Gjie RIVTTV-ES NENIRY)
geometric foundation for constructing its elements. This geometric i oy Lo dylall dodlell Juolan dailall dlinll pulSsil ga i alé) symo gus waigl
discipline is not merely about numbers; rather, it reflects meticulous care for olighsl liss 6 2ebe) il dllas

the details of the brand, granting it an aesthetic touch that shines clearly
across various applications.
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Space

To ensure the clarity of the logo and the full visibility of all its elements,
sufficient empty space must be left on all four sides surrounding the
logo, and filling it with any content such as text, images, or other
trademarks must be avoided
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Valley of Technology
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C0olors

Colorsareanessentialpartofabrandidentity.Theycommunicatepersonal
ity and values and create capturing visuals.
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Colors

19%

Fire Bush
HEX: #1B91DF HEX: #4AE5D5
RGB: 27, 145, 223 RGB: 74,229, 213
CMVYK: 75%, 33%, 0%, 0% CMYK: 54%, 0%, 26%, 0%

Safe Reach For Elevators

10%

Soft Coral Accent

HEX: #FIFIF1
RGB: 241, 241, 241
CMYK: 4%, 3%, 3%, 0%

Soft Coral Accent

HEX: #1E1EIE
RGB: 30, 30, 30
CMYK: 72
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Colors
Primary Colors
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Primary Colors

Represent the core of the company's visual identity, the first impression, and
visually define the brand at all touchpoints. These colors reflect trust,
professionalism, and competence, and are the most prominent elements in
(the logo, main headings, highlighted elements, and core interfaces).
Primary colors are used to lead the design visually and clearly emphasize
the company's identity consistently. Any change or reduction in their use
directly affects the strength and cohesion of the brand identity
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Colors

Secondary Colors
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Supporting Colors

These colors are used to enhance the primary colors without competing with
them. Their primary functions are to create visual balance, improve readability,
organize content, and give designs breathing space and clarity. They are used
in: (backgrounds, content sections, texts, and supporting elements), and they
also help connect the identity to the local cultural environment in a subtle and
elegant style. Their presence prevents visual fatigue and makes the user
experience more comfortable and fluid.
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Color Palettes

Do not use multiple color sets together in a single design. degana S| .uoly praai (B allpedl] aasiad X
Choose one primary set and add a secondary set only when necessary. s lall ue &ili degano sy 'a‘M,Lui 3.y
Coral is always for accent, not for backgrounds. alalsl) 2 gl 183 ilsyall
Color Palette: 01 Color Palette: 03

Digital / Ul Experience dileloilly duadyll calgslgll Corporate / Brand Core do—ngall Hrggll

Systems, Control Panels, Applications, Interactive Pages. ddelaill alseall alsyhill @Saill alsg) (dakilll Logo, official website, reports, corporate presentations. Apngall poyall el eyl g8gall ylo.idl
| |
Color Palette: 02 Color Palette: 04

Visual Priority & radl digloRl Cultural Identity dal sl dog gl

Systems, Control Panels, Applcations,Interacive Pages ngall gpglisll - ely> ) erlgell - 3laal - ol Sl Logo, official website, reports, corporate presentations ol pgyall - il dalel - Ldigurll slgall
I
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Color Message and Status Colors

U s GEles P e ljo 8l Ul Stop, danger, attention, failure. il olyil A, aBgi

Disabled buttons, unavailable options.  &lio pé ciljus @ledo pé jijji Pay attention, verify, under review. d=alpoll 216 (G oulil

Unsaved changes, drafts. Glbguio abgano pc Gl Success, completion, oKay, ready. Jok (golgo Jlaibl akyi

sl alei Juolai wilogleo

Information, details, learn more.

Material Design Apple Human Interface Bootstrap
F> @ #F44336 @ #ACAF50 S @ #FFE30 @ 4340759 @ #DC3545 @ #28A745
® #FF9800 @ #2196F3 @® #FF9500 @ #007AFF ® #FFC107 @ #17A2B8
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Message and Status Colors... a complete visual language
that enables:

= Non-verbal communication with the user.

= Guiding behavior toward correct actions.

= Instantly conveying emotions and emergencies.

= Creating a consistent personality for the system or
application. Investing in a good message color system is
an investment in communication clarity, user efficiency,
and their ultimate satisfaction with the product or service.
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Colors
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Typograpny

AAAAA

Colors are an essential part of a brand identity. They communicate
personality and values and create capturing visuals.
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Typography

Font AR-EN

After
Source Code Pro

Hacen Saudi Arabia

Alilato
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As part of a comprehensive and smart visual identity,
we have selected the "Single Typeface with Nine
Weights" approach as an advanced strategic solution
that combines visual cohesion, design flexibility, and
sophisticated technical professionalism.
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Regular : WADY

Regular : Valley of Technology

Italic : Valley of Technology

Bold : Valley of Technology

Bold Italic

Valley of Technology
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wolg : Regular

auiaill go esalg: Extra Light
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CONS

Icons represent a universal visual language that achieves consistency and speed
in communication across all brand platforms, enhancing identity and facilitating
user experience. They also translate the company's services into easily
understandable symbols, achieving high operational efficiency at the strategic
level
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Icon
XS: 24pxx24px 13 80l cligs Al
S: 48pxx48px aliggydl - Jlg eilsphsi
M: 96pxx96px dhungiall delially cugll - ulisll pyell
L: 192pxx192px Ganadill jogyall - Sl yoyell
XL: 384pxx384px Ml ailsgllly laalall
XXL: 768pxx768px a3 B8l ool
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WADY

Valley of Technology

Visual patterns infuse vitality and achieve cohesion and continuity across all
brand applications, thereby strengthening the identity and embedding it in visual
memory. They also serve as a secondary design language that facilitates visual
communication and enriches the overall experience for both the user and the
client.

Laa dylxill dodlell cilg i o> pe dylyaiw Ry clulaill §8xiq gl dyyadl blaill AT
syl Jolsall Jgust arsilt dzogemess 2l Jaa Ll oS daposll 5910 8 Lo dasall ey
Jrazllg ansiiall dlalill dyyxill Sxiig




Elements
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Pattern
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Pattern
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